The University of Western Ontario
School of Health Studies

Health Sciences HS 4091b - Section 002
Social Media in Health
Thursdays 6:00-9:000pm

Instructor: Gillian Mandich
Winter 2016
Email: gmandich@uwo.ca
Classroom Number: Health Sciences Building, Room 35
Office Hours: By appointment only

Prerequisite Checking

Unless you have either the requisites for this course or written
special permission from your Dean to enroll in it, you may be removed
from this course and it will be deleted from your record. This
decision may not be appealed. You will receive no adjustment to your
fees in the event that you are dropped from a course for failing to
have the necessary prerequisites.

Course Information

The purpose of the course is to introduce students to the use of
social media in the health care context from the health care provider
and/or health care user perspective.

Recognizing the need for accurate and reliable information within
contemporary health care, this course will examine the theory and
practice of producing content for, and engaging in social networks.
The focus will be on analyzing and manufacturing content for
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time. Students are responsible for the content of all required
readings.

Selected readings, available online:

Berthon, P. R., Pitt, L. F., Plangger, K., Shapiro, D., & SPECIAL
ISSUE: STRATEGIC MARKETING IN A CHANGING WORLD. (May 01, 2012).
Marketing meets Web 2.0, social media, and creative consumers:
Implications for international marketing strategy. Business Horizons,
55, 3, 261-271.

Chou, W. S., Hunt, Y. M., Beckjord, E. B., Moser, R. P., & Hesse, B.
W. (2009). Social Media Use in the United States: Implications for
Health Communication. Journal of Medical Internet Research, 11(4),
e48. http://doi.org/10.2196/jmir.1249

Freeman, B. & Chapman, S. (2008). Gone viral? Heard the buzz? A guide
for public health practitioners and researchers on how Web 2.0 can
subvert advertising restrictions and spread health information. J
Epidemiol Community Health, 62(9): 778-782
doi:10.1136/jech.2008.073759

Hawn, C. (2009). Take Two Aspirin And Tweet Me In The Morning: How
Twitter, Facebook, And Other Social Media Are Reshaping Health Care
Health Affairs, 28, no.2: 361-368 doi: 10.1377/hlthaff.28.2.361

Heinonen, K. (2011), Consumer activity in social media: Managerial

approaches to consumers® social media behavior. Journal of Consumer
Behaviour, 10: 356-364. doi: 10.1002/cb.376

V. Kumar, R. Mirchandani (2012) Increasing the ROl of Social Media

Marketing MIT Sloan Management Review

Moorhead, S. A., Hazlett, D. E., Harrison, L., Carroll, J. K., lrwin,
A_, & Hoving, C. (2013). A New Dimension of Health Care: Systematic
Review of the Uses, Benefits, and Limitations of Social Media for
Health Communication. Journal of Medical Internet Research, 15(4),
e85. http://doi.org/10.2196/jmir.1933

Rosemary Thackeray, R. Neiger, B. L., Smith, A. K., & Van Wagenen, S.
B. (2012). Adoption and use of social media among public health
departments. BMC Public Health, 12:242, DOl: 10.1186/1471-2458-12-242

Woolley, P. & Peterson, M. (2012). Efficacy of a Health-Related
Facebook Social Network Site on Health-Seeking Behaviors. Social
Marketing Quarterly, 18: 29-39, doi:10.1177/1524500411435481

Yeager, V., Cooper, G. P., Burkle, F. M., & Subbarao, 1. (2015).
Twitter as a Potential Disaster Risk Reduction Tool. Part 1V:
Competency-based Education and Training Guidelines to Promote
Community Resiliency. PL0oS Currents, 7,
ecurrents.dis.ce3fad537bd666770a649a076ee71ba4.
http://doi.org/10.1371/currents.dis.ce3fad537bd666770a649a076ee71ba4
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Additional readings may be assigned each week as we go through the
course. This is because the area of social media iIs rapidly developing
and, I am likely to run across new, relevant, and interesting
resources as we go through the course.

Class Schedule and Format

The class consists of one lectures per week (3 hours). Lecture notes
(with some
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and there is no re-weighting of exams or exam questions. Please do not
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affected by illness and could not reasonably be expected to meet
his/her academic responsibilities.

A UWO Student Medical Certificate (SMC) is required where a student is
seeking academic accommodation. This documentation should be obtained
at the time of the initial consultation with the physician or walk-in
clinic. An SMC can be downloaded under the Medical Documentation
heading of the following website:
https://studentservices.uwo.ca/secure/index.cfm.

Documentation is required for non-medical absences where the course
work missed is more than 10% of the overall grade. Students may
contact their Faculty Academic Counselling Office for what
documentation is needed. Whenever possible, students who require
academic accommodation should provide notification and documentation
in advance of due dates, examinations, etc. Students must follow up
with their professors and their Academic Counselling office in a
timely manner.

Documentation for any request for accommodation shall be submitted, as
soon as possible, to the appropriate Academic Counselling Office of
the student’s Faculty of registration. For BHSc students, you may go
to the School of Health Studies Office in HSB room 222. For more
information, please see:
http://www.uwo.caZunivsec/handbook/appeals/accommodation medical.pdf

Statement on Use of Electronic Devices

Policy on Laptops in Class

The University of Western Ontario acknowledges the integration of new
technologies and learning methods into the curricullum. The use of
laptop computers can contribute to student engagement and effective
learning. However, the instructor may choose to limit the use of
electronic devices during group discussions, active learning
activities, films, and group activities. If students are found using
their laptops for anything other than taking notes or gathering
research for their group project during tutorial (e.g. Facebook, TSN,
personal banking, Youtube, etc.) they will be asked to leave
IMMEDIATELY. If misuse of laptops occurs during class time, laptops
may be banned for the remainder of the class for ALL students. IFf it
becomes an ongoing disruptive and disrespectful issue, laptops may be
banned for the remainder of the course for ALL students.
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You do not have my permission to make audio or video recordings of
lectures, or to take pictures of lecture material.
Course Website (OWL Sakai)
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The purpose of the Code of Student Conduct is to define the general
standard of conduct expected of students registered at The University
of Western Ontario, provide examples of behaviour that constitutes a
breach of this standard of conduct, provide examples of sanctions that
may be imposed, and set out the disciplinary procedures that the
University will follow. For more information, visit
http://www.uwo.ca/univsec/board/code.pdf.

English Proficency for the Assignment of Grades

Visit the website http://www.uwo.ca/univsec/handbook/exam/english.pdf.
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Scholastic Offences

Scholastic offenc
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Hawn, C. (2009)

Advertising in the Internet
Age
Online Health Marketing

January 21,
2016

V. Kumar, R. Mirchandani
(2012)

Guest Lecture

January 28,
2016

No Readings

YouTube February 4, Heinonen, K. (2011)

2016
Podcasting February 11, |Woolley, P. & Peterson,
Facebook 2016

*In-class quiz

M. (2012)

Reading Week

February
18, 2016

Reputation management
Guest Lecture

February 25,
2015

Moorhead, S. A.,
Hazlett, D. E.,
Harrison, L., Carroll,
J. K., Irwin, A., &
Hoving, C. (2013)

Videos
media for social

Viral

Social
change
*Assignment Due

March 3, 2015

Freeman, B. & Chapman, S.
(2008)

Guest Lecture March 10, No Readings

*In-class quiz 2015

Big Data March 17, Rosemary Thackeray, R.

Privacy 2015 Neiger, B. L., Smith, A.
K., & Van Wagenen, S. B.
(2012)

Group Presentations March 24, No Readings

Blogs 2015

Group Presentations March 31, No Readings

2015

FINAL EXAM DURING THE

JUNE EXAM PERIOD
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